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Susan M. Marx : Script: A Writer's Guideto the Hollywood Jungle before purchasing it in order to gage whether
or not it would be worth my time, and all praised Script: A Writer's Guide to the Hollywood Jungle:

1 of 1 people found the following review helpful. Surprisingly comprehensiveBy ScottDisclosure: I'm an outsider to
Hollywood, though | have spent afew years researching intellectual property, collaborative entertainment, and
transmedia storytelling. Seasoned vets may disagree with my view, but | suspect that even they would learn athing or
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two from this book.| found thisto be afast but informative read that succinctly explains so many areas of Hollywood
and how they relate to each other. It's a pretty aptly named book.| recently read Blake Snyder's " Save the Cat!"
Snyder's book is often referenced and recommended (with good reason), but it focuses primarily on job #1: how to
write a great screenplay.Certainly, writing a great screenplay is key to breaking into the business, but it's far from the
only one (and it's certainly not a guarantee for success).Marx provides an amazing amount of information about all the
remaining items you need to address if you manage to complete job #1, as well as references to get you started: - the
market externalities that may still result in arejection of agreat screenplay - a detailed understanding of just what
happens to your screenplay once you manage to submit it - several links and resources to the organizations orbiting
around the studios/networks (think unions, guilds, writers groups, agencies, etc.) and how they all work together -
quick historical overviews that give readers alarger context of understanding (‘why does the movie industry function
the way it does?) without becoming yawn-inducing - an appendix that summarizes topics like copyright in a practical,
just-what-you-need-to-know format.| also preferred Marx's more pragmatic, direct writing (Snyder's overly casual
tone grew annoying after awhile). Two small notes:1) The section on RPGs/gaming is shoehorned into Chapter 9
("Feature Animation"). It feels rushed, its content is overly focused on a single source/reference, and it doesn't seem to
fit with animation. | do have decades of RPG experience, so | feel more qualified to comment here. Nothing felt
outright inaccurate or misleading here, but | felt it omitted some larger developmentsin this area. Thistopic either
deserved its own chapter (given the number of movietie-in video titles being produced, the increasing number of
writers being hired by game devel opers, the rise of transmedia, etc.), or it should have been shortened.2) While there's
a section on RPGs/gaming, there's no equivalent coverage for comics/graphic novels (curiously, Marx even mentions
them as one of many sources of green-lit movies). Not afatal omission, to be sure, but | would love to know how
Marx views the increasingly close relationship between comic creators and studiosin relation to writers (e.g., do the
numbers support writing a comic as aworthwhile alternative to spec scripts?).IN SHORT: Writers aren't the only ones
who will benefit from reading this book. It's a great overview of the incredibly opague, sometimes mysterious, and
often confusing world of Hollywood for anyone just getting into the industry (or even thinking of doing so).And kudos
for having aKindle version (no better way to keep this resource at your digital fingertips!).0 of 0 people found the
following review helpful. Great Resource Book for ScreenwritersBy Diana Mcmanusl found this book to be very
encouraging for a new screen writer like myself. | like the part where the author says there are no failuresin
Hollywood for writers, but they just give up. Thisisagreat resource book that has the "whose who" of places a screen
writer can get recognition. It isn't an instructional book on how to write screenplays, but where to promote one's script
onceit is completed and ready to sell or compete in a screenplay contest. The author also tells what kind of scripts
make it to the box office and what's the kind of audience that producers want to see the scripts attract for awriter
needs to know what kind of scripts sell and what doesn't. This book gives direction on where to take one's script.0 of 0
people found the following review helpful. Surprised.By Janis Carrl read this book out of support for the author - not
the subject matter. I'm into sales not Hollywood scripts but i was captivated by the sheer amount of information and
held there by the writing itself, especially the formatting. A practical guide for anybody reaching lofty goalslike
getting noticed in that wild environment. | highly recommend it whether you're a hopeful screenwriter or not.JC.

The first, authentic survival guide for writersin Hollywood walks you through the world of developing scripts for
major motion pictures and television. It's packed with invaluable insight into how the studio system and the networks
function and how the producers and executives think, from a veteran insider's POV. This revised and expanded second
edition also includesinsight into new media, the transmedia storytelling model and includes alist of the best writing
workshops and script contests in Hollywood. This book isa"must have" field manual for screenwriters and writer-
producers of film and television.

About the AuthorMs. Marx is one of the best and most experienced script professionals in Hollywood. While on staff
at Disney Feature Animation she was responsible for helping develop several big films (including Beauty the Beast,
Aladdin, The Little Mermaid and Oliver Company) and bringing in numerous properties that became produced movies
for the Disney channel. As amember of the prestigious Motion Picture Editors Guild, Susan has also worked full-time
as astaff story analyst for every other major Hollywood film studio in live-action features as well as several yearsin
and long-form (movies) television for CBS. She's now awriter, blogger and story consultant.



